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Design is so exciting to me. It’s challenging 
and rewarding to create something from 
nothing. And it’s inspiring to see ideas come 
to life. I love the creative process. I enjoy 
finding the right solutions for my clients. And I 
revel the opportunity to be creative every day.



Respectfully,

Daniel Holstine

COVER LETTER

Dear Hiring Manager:

This booklet will provide you with a more comprehensive look at my education and skills relevant to a 
graphic design position but here is a synopsis of what I have to offer. I’ve earned a bachelor’s degree 
in communications and I have more than 20 years of experience in writing and design. I’m a strong 
proponent of continuing education and am currently pursuing a second degree in Interactive Media.

During my professional career, I acquired strong leadership skills with experience collaborating with 
marketing managers, designers and writers, as well as supervising and providing creative direction to 
external contractors and vendors. I have a record of delivering award-winning creative on time and 
within budget and executing projects from the concepting stage to final delivery. I also possess strong 
computer skills and have experience working with a variety of graphic design software.

I possess great communication skills with the ability to give presentations, keep senior leadership 
informed on all projects and to interact with customers. I’m self-motivated, energetic and I have the 
ability to keep up with multiple projects. I strive to maintain a pleasant and upbeat attitude and I have 
the experience and skills to promote your company as a leader in your marketplace.

You can see more of my work online at holstinecreative.com.

Thank you for your time and consideration.

DANIEL HOLSTINE
GRAPHIC DESIGNER



EMPLOYMENT SNAPSHOT
2015 – 2016 
WEST VIRGINIA UNIVERSITY INSTITUTE OF TECHNOLOGY 
Creative Manager

Provided creative leadership, direction and project management 
across all visual design projects within University Relations including 
marketing campaigns, visual identity, student recruitment magazine, 
alumni magazine, multimedia and university brand initiatives and 
standards. Executed integrated marketing communication visual 
strategy from concept through execution. Served as a source of 
expertise and support to colleagues and constituencies across 
the university. Assisted in establishing, evaluating and maintaining 
creative and conceptual standards, setting and promoting visual 
design standards and stylistic guidelines that were consistent with the 
university’s brand strategy. Supervised and managed web designer.

2004 – 2015 
NATIONWIDE RETIREMENT PLANS 
Graphic Specialist

Creative lead and liaison for Internal Sales and Service. Created 
customized tactics and presentations for new business opportunities. 
Served as lead designer for public sector focus clients holding from 
$200M to $18B in assets including City of Phoenix, City of Chicago, 
State of New York and County of San Diego. Built and managed brand 
identity standards and collateral for focus clients. Served as team lead 
for digital tactics such as e-mail creation and web banners. Overhauled 
print-on-demand service for sales force ordering customized materials.

2000 – 2004 
NATIONWIDE RETIREMENT PLANS 
Communications Specialist

Served as writer and project lead for public sector retirement plans. 
Wrote copy for fliers, brochures, advertisements, enrollment kits and 
other marketing material. Facilitated creative brainstorming sessions 
for team. Consulted with leadership on marketing strategy, budget and 
tactics. Managed print budget for individual projects and campaigns. 
Helped manage production and project workload for a team of writers 
and designers.

1997 – 2000 
IMAGEBUILDER GRAPHICS 
Freelance Design Studio

Designed logos and brand identity packages for small businesses 
in central Ohio. Created packaging, advertising, sales materials, 
news and product publications, text documents and web graphics. 
Researched, wrote, edited and proofread copy for press releases, 
forms, brochures, advertisements and newsletters. Managed a group 
of freelance designers and writers as well as contracts with outside 
vendors and suppliers.
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ABOUT ME
Designer with more than 20 
years of graphic and writing 
experience. I began my career 
in public relations, serving as 
writer and account executive 
before becoming a freelance 
designer — creating graphics 
for print and web, copy writing 
and proofreading. I most recently 
served as Creative Manager 
for a regional campus of West 
Virginia University. Now I’m 
looking for a new position that 
will provide me the opportunity 
to expand my management 
skills and ability to provide 
quality creative direction and 
successful collaboration among 
other writers and designers. 

When I’m not working, I enjoy 
flying as a private pilot, working 
out, and spending quality 
time with family and friends. 
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REFERENCES
ZAC CARRIER

Communications Manager
West Virginia University

304.777.8234
zacarrier@gmail.com

LINDA SHEPARD

Artist/Owner
Shepard Art Studio

614.783.6834
linda@shepardstudio.com

EDUCATION
2014-present 
INTERACTIVE MEDIA 
Columbus State Community College

2009-2012 
WEB DEVELOPMENT 
Franklin University

1990-1994 
COMMUNICATIONS 
West Virginia State University

SOFTWARE

PERSONAL SKILL

RECOGNITION

INTERACTING 
Briefings, Meetings, Pitches

THINKING 
Innovation, Brainstorms, Reviews

CREATING 
Options, Experiences, Solutions

DELIVERING 
On Time, Consistency, Results

EDDY
2011 AWARD 

Fee Disclosure/Education 
City of Milwaukee 

Deferred Compensation 

NAGDCA 
2011 AWARD 

Your Missing Piece Campaign 
State of New York 

Deferred Compensation 

MARCOM 
2012 AWARD 

Identity Rebranding 
City of Chicago 

Deferred Compensation 

NAGDCA 
2014 AWARD 

Thanks a Billion Campaign 
County of San Diego 

Deferred Compensation 

HOBBIES 
Private Pilot, Fitness, Motorcycles

SOCIALIZING 
Friends, Dining Out, Dinner Parties

TRAVEL 
Adventures, Meet Locals, New Places

DOWNTIME 
Reading, Family Pets, Movies

WORK PLAY
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NANCY FLYNN

President
ePolicy Institute

614.451.3200
nancy@epolicyinstitute.com
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Participant Collateral 
Guide to Withdrawal and Payouts
City of Chicago Deferred Comp

Following the creation of a new logo for the City of Chicago 
Deferred Compensation Plan, I started developing new 
campaign collateral for the Plan. The client wanted the look 
and feel of the new creative to be contemporary, professional 
and easy to follow. This brochure that educates participants 
on the withdrawal options available to them at retirement, 
boasts a unique square format. It makes use of ample white 
space and colorful photography, and positions the Plan’s new 
logo in a forward and recognizable way. Presentation of the 
topics is simple and consistent.

PORTFOLIO

Homecoming 2016 
Event Promotion
West Virginia University Institute of Technology

The theme for WVU Tech’s 2016 Homecoming was 
“Through the Decades.” This was the last year that 
Homecoming would be in Montgomery, the home 
of WVU Tech for over 100 years, so it seemed 
appropriate to celebrate the event with photography 
we pulled from old yearbooks. A photo booth, popular 
food from decades past, and retro themed candy and 
accessories helped bring the event to life.

See more at holstinecreative.com



You First Participant Campaign 
Bi-Fold Mailer 
Nationwide Retirement Plans

In this campaign tactic concept aimed at retirement plan 
participants, the focus is on the reader and the help 
offered by Nationwide. My goal was to create a simple, 
cost-effective direct mail that would get the reader’s 
attention and involve them in the story unfolding on the 
inside. Through the use of coordinating photography 
and color overlays, I developed a warm and energetic 
mailer that is informative and impactful to the participant. 
The photography placement and continuing dialogue 
encourage the reader to stay connected with the material.

25th Anniversary Logo 
Promotional Campaign Concepts
State of New York Deferred Comp

The State of New York Deferred Compensation Plan 
recently marked its twenty-fifth anniversary helping Plan 
participants prepare for and live in retirement. To celebrate 
that milestone, we created a logo/icon that could be used 
to promote the anniversary. Here are some promotional 
tactic concepts developed to help with promotion. Along 
with the Plan’s traditional logo, this icon was co-branded 
on existing and collateral that was developed for the year.

PORTFOLIO



Workshop Modules 
Trifold Brochures and Booklets 
Nationwide Retirement Plans

After launching a set of workshop presentations to the 
sales force, Nationwide needed a set of brochures to 
accompany the presentation topics. My goal was to mirror 
the bright and easy-to-digest nature of the Powerpoint 
presentations delivered by sales personnel in group 
settings. The result was a series of about 10 brochures 
focused on a variety of retirement and financial oriented 
topics. They take advantage of a bold color palette and are 
provided to attendees during live presentations. And they’re 
a cost effective option to print and mail.

‘In the Nation’ Campaign 
Direct Mail Concept
Nationwide Retirement Plans

My team was tasked with leveraging “In the Nation” 
campaign creative developed for the over-arching 
Nationwide brand. We had to find a way to make it relevant 
to the Nationwide Retirement Plans’ customer. Our main 
focus quickly became the Plan participants — everyday 
people who need help with planning for retirement. Through 
the use of copy and photography that is centered around 
the participant, we were able to engage readers and offer 
help. The color palette and headline styles were leveraged 
from the over-arching campaign creative.

PORTFOLIO

See more at holstinecreative.com
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Website Redesign 
Plan Sponsor Direct Mail
Nationwide Retirement Plans

In this campaign to relaunch nrsforu.com, Nationwide 
Retirement Plans’ website for plan sponsors and 
participants, I created a colorful and interactive 
USB mailer. Answering plan sponsor needs through 
dialogue that is featured via a cutout in the mailer, the 
brochure further engages readers with vibrant pop-up 
panels that point out key features and benefits of the 
new site — all culminating in the reveal of a USB key 
that will take respondents to the new site automatically.

Logo Concept 
Branding and Identity
County of San Diego Deferred Comp

My team had the opportunity to create a new logo for the 
County of San Diego Deferred Compensation Plan. We 
concepted around several ideas related to growth, stability 
and diversity. Here is one of the concepts I created that 
subtly focuses on the idea of financial growth afforded to 
members who participate in the Plan. The tree element 
is thoughtfully placed within the letters of the Plan name 
and form the “T” and “I” within the logo. The color palette 
embodies natural colors from nature: green, blue and yellow-
orange. A few mock ups bring the brand to life.



Viewbook 
Student Recruitment Brochure
West Virginia University Institute of Technology

We completely re-branded the university’s viewbook for Fall 
2015 recruitment. This edition featured WVU’s new branding 
elements while promoting the school as an environment where 
students could attain a big university degree on a small college 
campus. The brochure featured real students in real situations 
with copy that was both aspirational and informative without 
being overwhelming. The final design was clean, modern 
and stood out among competitor’s who employed heavy 
photography on their covers.

Participant Retention Campaign 
Retro Themed Travel Postcard
County of San Diego Deferred Comp

During concepting for this client’s annual retention 
campaign focused on keeping participants in the Plan, 
I developed this playful and memorable direct mail that 
echoes the travel postcards of the 1950s/1960s. The tone 
of the over-sized postcard conveys that you’re home — a 
place that’s sunny, welcoming and admired by many. So 
why leave? A deeper dive into the copy promotes the 
exclusive plan benefits available only to participants of the 
County’s deferred compensation plan. 
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See more at holstinecreative.com



holstinecreative.comdaniel@holstinecreative.com 614.622.5547

Let’s work together.

DANIEL HOLSTINE
GRAPHIC DESIGNER


